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About me 

• David F. Carr – writer, editor, web consultant 

• Former Technology Editor Internet World 
(mid-to-late 90s), Baseline Magazine 

• Editor for InformationWeek.com enterprise 
social media coverage 

• Creator of Facebook Tab Manager plugin for 
WordPress (and its documentation) 

• Married technical writer and editor, Beth Anne 

 



Social Networks  

• Broad public networks: Facebook, Twitter, 
LinkedIn, Google+ 

• Specialized Public: Foursquare, Quora, 
YouTube, Flickr, Yelp, Wikipedia 

• Enterprise Social Networks: Jive, Yammer, IBM 
Connections, Socialtext, Socialcast, Atlassian 
Confluence 

• Social Software Example: Project management 
software with social status updates 



The Death of Technical Documentation 

 

From “The Death of Technical Documentation As We Know It,”  
SDL Position Paper 
 



Related Concepts 

• Social Media 

• Social Networking 

• Community Content 

• Crowdsourcing 

• Gamification 



Old Media 

Source:  Sanjay Shetty, Communities R Us 
communitiesrus.in 

 



Social Media / Web 2.0 

Source:  Sanjay Shetty, Communities R Us 
communitiesrus.in 

 



Facebook: 
800 Million Users, 140 Billion Photos 

• 10,000 times 
Library of 
Congress 
Photo 
Collection 

• 250 million 
photo uploads 
per day 

• That’s 7 billion 
per month, 
more than 
total on Flickr 
(since 2004) 



Basic Connection Models 

Facebook - Friend 

• Will you be my friend? 

• Two-way 

• Reciprocal 

• Sharing between friends 

• Searchable? Not so much. 
Search for people but not 
topics 

• Discovery? Yes, through 
friends of friends, sharing 

Twitter - Follower 

• I want to follow your posts 

• One-way 

• Reciprocate? Optional 

• Publishing to the world 

• Searchable? Yes, use 
#hashtags to enhance 

• Discovery? Yes, see who 
followers and followees 
follow, watch retweets 



Connection Model Variations 

• LinkedIn professional connections similar to 
Facebook friends 

• Facebook business/organization/celebrity pages, 
LinkedIn company pages use follower model (no 
“friend” approval required) 

• Facebook now allows you to “subscribe” to rather 
than “friend” a personal profile 

• Google+ “circles” are follower model with 
categorization. Facebook response: “Smart Lists” 



Google+ Circles 



What You Can Post 

• Twitter: 140 characters, links must be 
shortened, linked multimedia now shown on 
Twitter.com 

• Facebook: Status posts (420 characters), 
longer notes, links, photos, videos, app and 
game updates 

• Google+: Long blog-like posts (only blurb 
shown in news feed), links, photos, videos, 
slowly adding apps / games 



 



Movie Break 

Sarah Maddox, Technical Writer, Atlassian 



When to Wiki 

• Wiki writing and editing: 
– Advantages: Broader community contributions 
– Disadvantages: Loss of control, trolls, spam 

• Open editing more appropriate for some types of 
doc: developer, API documentation 

• Professional writers / editors as curators of 
correct copy 

• More tightly controlled doc can still benefit from 
community contributions (comments, discussion 
groups) 



Vandals and Jerks 

 



Treat Your Community Well 

From “Coordinating Documentation and Support: Turning 
Complaints into Contributions” on SlideShare.net 



Social Media Overload! 

“Game-theoretic Models of Information Overload in 
Social Networks,” Microsoft Research New England 
 



Listening and Talking Back 



Facebook Tab Manager Feedback 



Follow Up 

• References: bit.ly/socstc 

• InformationWeek.com/thebrainyard 
@thebyard 

• Twitter @davidfcarr 

• Facebook.com/davidfcarr 

• Facebook.com/carrcomm 

• david@carrcommunications.com 
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